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4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Typical Adults 35 or older who Own an RV or MOTOR HOME are 59.6 years old (3.8% older than average)
and have a $105,362 (6.% higher than average) annual household income.
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5.4% or 151,765 of MINNEAPOLIS-ST. PAUL DMA Adults 35 or older Own an RV or MOTOR HOME.
Typical Adults 35 or older who Own an RV or MOTOR HOME are 60.3 years old (4.9% older than average)
and have a $121,852 (5.5% higher than average) annual household income.
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4.9% or 89,293 of ST. LOUIS DMA Adults 35 or older Own an RV or MOTOR HOME.
Typical Adults 35 or older who Own an RV or MOTOR HOME are 54. years old (6.5% younger than average)
and have a $115,804 (11.1% higher than average) annual household income.
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3.5% or 47,698 of CINCINNATI DMA Adults 35 or older Own an RV or MOTOR HOME.
Typical Adults 35 or older who Own an RV or MOTOR HOME are 59.4 years old (3.1% older than average)
and have a $101,703 (3.6% lower than average) annual household income.
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1.8% or 26,977 of WEST PALM BEACH-BOCA RATON DMA Adults 35 or older Own an RV or MOTOR HOME.
Typical Adults 35 or older who Own an RV or MOTOR HOME are 63.4 years old (4.3% older than average)
and have a $101,478 (4.6% lower than average) annual household income.
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more children under 18.

4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 29.5% less likely to be a college graduate, 13.9%
less likely to work full-time, 28.8% more likely to be married, 53.% more likely to be a grandparent of 1 or
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of 1 or more children under 18.
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5.4% or 151,765 of MINNEAPOLIS-ST. PAUL DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 32.5% less likely to be a college graduate, 4.6%
more likely to work full-time, 32.7% more likely to be married, 106.8% more likely to be a grandparent
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or more children under 18.

4.9% or 89,293 of ST. LOUIS DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 38.7% less likely to be a college graduate, 6.8%
more likely to work full-time, 10.9% more likely to be married, 4.5% more likely to be a grandparent of 1
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e

3.5% or 47,698 of CINCINNATI DMA Adults 35 or older Own an RV or MOTOR HOME.

Adults 35 or older who Own an RV or MOTOR HOME are 46.8% less likely to be a college graduate,
18.6% less likely to work full-time, 34.8% more likely to be married, 17.4% more likely to be a
grandparent of 1 or more children under 18.

9.
* ’f’ Education Levels: Adults 35 or older Employment: Adults 35 or older ( \q )Marrtal Status: Adults 35 or older
\
Some High School or Less (not graduate) IO.ZO.:IA% Employed Full-Time or Part-Time 57.7% Single, Never Married &f“
High School Graduate (12th grade or 38.2% 37.8% : - 83.9%
Employed Full-Time (35 h
GED) mployed Full-Time ( ours or more) 46.5% Married 62.3%
Some College Credit (no degree) % Employed Part-Time (less than 35 hours) % Legally Separated l gg;{’
F 23.9% " 37.9% . 10.5%
Associate's Degree (AA, AS, etc.) 13.4% White Collar 39.5% Divorced
College Graduate (4 year college) 15 Blue Collar 3 Widowed . 1?::;.{1
Postgraduate Degree g Work From Home (most of the time or always) 11'?% LGBTQ+ (net) . 1689;’
. 0 u
who Own an RV or MOTOR HOME H CINCINNATI who Own an RV or MOTOR HOME B CINCINNATI who Own an RV or MOTOR HOME W CINCINNATI
Top-20 Occupations: Adults 35 or older Entrepreneurs/Government Workers ST Stage in Life: Adults 35 or older
38.5% 8.2% %
4.6% 4.3% 51 5% 3.9% Parent of 1 or more Children under 18 _18'3?4%
26.4% [ - | ) 6.4%
Small Business Self-Employed Government Watkidg Mottiéts Il s3%
Owner Workers
T Parent of 1 or more Children Under Age 2 . g;:‘;
3.8990% ?'3%4 2% a0 *hox  3gx % a2 19.8%
5 g i s 3.2% 3.0% 2.6% 23% 2.5%W.2% 2.14% 2.2% 8% 6% 6% a% Parent of 1 or more Children Age 2-5 *
y 1.3% Y ? Y Y .05 .09d-2% 6% 0.2 R
B T e 2 o o e 7 07 00 0 o0 000 BN 54%
z 14.8%
& & & A & & & & o > & & e & « & Parent of 1 or more Children Age 6- 11
& &._6@ gof'\ b\:&d &Q,pb “30" < ‘&n&\ & o g,,s“ 4 & K ; éé‘ fe ‘\5& b"f . e B 10.9%
« L 7 ,bo‘ o q‘,\"o \Sﬁd “"@ & T4 2 & R o @*‘ ‘Fy Parent of 1 or more Children Age 12 - 17 4.9%
\é‘dﬁ Q-eé‘ 0}1 é) + <« ’?‘ﬁ #060 4 ',‘_b 50&“ .,@c f b&$ o"’\o @."‘b _ 13.3%
a@&& £ fe\ & JPQ‘ & * s & & «* Parent of 1 or more Children in Colle 7:7%
A S &S ¢ e & © Ml 7.8%
J"* ¢ & :
¥ \\,;,b°° randparent of 1 or more Children under 18 _ 39.6;66.5%
&
whe Own an RV or MOTOR HOME M CINCINNATI who Own an RV or MOTOR HOME m CINCINNATI
CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 51

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

Items/services household currently has (HHLD): RV (motor home)



i
* ’f’ Education Levels: Adults 35 or older
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1.8% or 26,977 of WEST PALM BEACH-BOCA RATON DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 15.2% less likely to be a college graduate,

20.1% more likely to work full-time, 3.6% more likely to be married, 64.6% more likely to be a
grandparent of 1 or more children under 18.
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4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 18.9% more likely to own their home, 25.1% more

likely to own a higher valued home, 24.5% more likely to have a single-family home, 67.% more likely to have
a dog.
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likely to own a higher valued home, 23.6% more likely to have a single-family home, 52.3% more likely to
have a dog.

5.4% or 151,765 of MINNEAPOLIS-ST. PAUL DMA Adults 35 or older Own an RV or MOTOR HOMIE.
] Msp Adults 35 or older who Own an RV or MOTOR HOME are 14.2% more likely to own their home, 9.% more
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4.9% or 89,293 of ST. LOUIS DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are .8% less likely to own their home, 36.5% more

likely to own a higher valued home, 7.4% less likely to have a single-family home, 46.8% more likely to
have a dog.

m Own/Rent/Other: Adults 35 or olden m%m Type of Home:Adults 35 or older 4 {® Pets in Home:Adults 35 or older
Single Family House (unattached) 72'6% 55.2%
78.3% Own a Dog
Townhouse or attached Home g~
 a3%
W oaex 20.9%
Condominium l o Own a Cat
— 13.7% 23.9%
200% B8 7% 2.4% Eil Apartment .2'7%
‘17,804 EEENEM 2428 wmumersm 12,255 BERNEN 14.1%
Rent Other Own Second Home | vghile Home or Manufactured 15.6% (Own other type of Pet
or Real Estate |
Property Home . 6.0% B
who Own an RV or MOTOR HOME | ST. LOUIS who Own an RV or MOTOR HOME mST. LOUIS = who Own an RV or MOTOR HOME = ST, LOUIS
Value of Owned Home: Adults 35 or older @Home Loans: Adults 35 or older
Average Value of Owned Home:
an RV or MOTOR HOME
DATTON 0 $3259)) |
9.8%
: L1% o : } _ : 1 7.2% WS 6.6%
<$150K $150K-$200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K S500K-$750K  $750K-S1M Home Refinanced  Home Equity Own
Mortgage Home Loan/Home Home/Property
® who Own an RV or MOTOR HOME m ST. LOUIS Mortgage Improvement Dutright (NO
ST. LOUIS DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 65 . Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

Items/services household currently has (HHLD): RV (motor home)



3.5% or 47,698 of CINCINNATI DMA Adults 35 or older Own an RV or MOTOR HOME.

Adults 35 or older who Own an RV or MOTOR HOME are 17.2% more likely to own their home, 16.8%
more likely to own a lower valued home, 5.9% more likely to have a single-family home, 61.5% more likely
to have a dog.
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1.8% or 26,977 of WEST PALM BEACH-BOCA RATON DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 6.7% more likely to own their home, 23.5% more
likely to own a lower valued home, 9.6% more likely to have a single-family home, 59.3% more likely to
have a dog.
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4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 12.5% more likely to look up D-I-Y advice online,
14.1% more likely to always vote in local elections, 17.1% less likely to belong to a gym, 2.8% less likely to

 fly domestic past yr.
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5.4% or 151,765 of MINNEAPOLIS-ST. PAUL DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 10.4% less likely to look up D-I-Y advice online,
8% less likely to always vote in local elections, 24.% less likely to belong to a gym, 2.1% less likely to fly

domestic past yr.
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domestic past yr.

4.9% or 89,293 of ST. LOUIS DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 14.8% more likely to look up D-I-Y advice online,
32.6% less likely to always vote in local elections, 26.4% less likely to belong to a gym, 6.8% less likely to fly
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3.5% or 47,698 of CINCINNATI DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 5.8% more likely to look up D-1-Y advice online,
14.6% more likely to always vote in local elections, 14.2% more likely to belong to a gym, 6.7% more likely

to fly domestic past yr.
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1.8% or 26,977 of WEST PALM BEACH-BOCA RATON DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 27.2% more likely to look up D-I-Y advice online,
36.2% more likely to always vote in local elections, 59.4% more likely to belong to a gym, 2.8% less likely to
fly domestic past yr.

yTop-ZO past 30-days Online Lifestyle Activites:

23.3%|

medical Home/  Fness/Diet  Apparel/  Religion/ Kb Search/
services/ Gardenidess Information Beauty deas Spintusity Postresume
Information

Restaurant  Onine Phone Do-it-Youmelt
Avice

Health Recipes/
Information Meal planning information / / Video call
sugesions  Reviews (skype,
FaceTime,
etc)

= who Own an RV or MOTOR HOME

Adults 35 or older

Take Online

Classes

Career
Development

decronk
nvite

Education
[Research
‘Schaals,

appication,

Financing)

® WEST PALM BEACH-BOCA RATON

Genealogy

Homework PhOtography Online Dating
(Vou orvour  (Snapfish,

child’s)

al Activity:

Adults 35 or older

33 8% 37.9%

ide Elections:

Pannting /

28 3%
Registered to Vote / Lean /lean .’ None
(In District of Residence) Democrat Republican of These
presidentic Flections: Alweys
Presidential Elections:
Statewide Elections: Always _

Service  Family Advice|

Local Elections: Always
Local Elections: Sometimes

shuttertly,
et

 who Own an RV or MOTOR HOME

m—

| WEST PALM BEACH-BOCA RATON.

«
W&Tap—.?ﬂ past 12-months Active Lifestyle Activites: Adults 35 or older

II | h

catts

Giling-  Gamening LawnCare Swimming  Sicyding  Volunteer Belongto  logging- :mpnmm Sewing -
Outdoor  [Flowersor Work Health Clubor  Rumning
Cooking  Vegetbles) Gym

Followa

Weight Loss

Prgam

Bowling

# who Own an RV or MOTOR HOME

WEST PALM BEACH-BOCA RATON DMA  Scarborough R2 2025: Aug24-Jun25  Qual Intab 53
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

nm -

‘hhhiiﬂﬂhhhﬂ

Yoga- pilates Caregiverof

ol R

aduk Tennis Football Socter

Aging Parent  Continuing
orpalative  Educatien

Basketbal

Camping

m WEST PALM BEACH-BOCA RATON

Items/services household currently has (HHLD): RV (motor home)

% Past 12-months Domestic Airline Trips: Adults 35 or older

i S 13.2%

2ips R 5%

3 trips

4 trips 25.2%
5-9 trips 12.1%

3%
240 2%

ook e °%" g s
Organited Competitive  Softball-  Hunting  Snow Sking -
Road Face Video Gaming  Baseball Snowboarding

(5%,
Marathon,
tc)




Past 30-days QSR Users: Adults 35 or older
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5times

6-3umes
10times or more

®who Own an RV or MOTOR HOME

Total Mnnr.bfy QSR Users: Avg. Monthly QSR Meals:
82.9%

M W .

4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 4.3% more likely to use QSRs past mo., 12.6%
more likely to use Sit-Down Restaurants past mo., 46.6% more likely to use Casinos past yr., 28.3% more

likely to smoke cigarettes.
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who Own an RV or mOTOR Howe [E0ISTRINI 10.5%

vs+ A 15-2%

Past 12 months Casino Activities: Adults 35 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant
Bar / Nightelub

Stage Show / Concert 13.5%

29.4%

Sports Betting

Spa

36.9%
63,052 .

Used Past 30-days: Adults 35 or older

11.3%

132042 86,765
Other Gambling Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes
® who Own an RV or MOTOR HOME mUsA # whe Own an RV er MOTOR HOME mUSA #who Own an RV or MOTOR HOME mUSA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 732
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Items/services household currently has (HHLD): RV (motor home)



Past 30-days QSR Users: Adults 35 or older

I 1time
l
2 times

3 times
4 times
5 times
6-9times

10times or more
= who Own an RV or MOTOR HOME

Total Monthly QSR Users:

81.9%

85.0%
C us HME - B

%

B MINNEAPOLIS-ST. PAUL

Avg. Monthly QSR Meals:

5.4% or 151,765 of MINNEAPOLIS-ST. PAUL DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 3.7% less likely to use QSRs past mo., 19.5% more
likely to use Sit-Down Restaurants past mo., 16.6% more likely to use Casinos past yr.,, 21.% more likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

. 1time

2times
7

22.6%

3 times 12.8%

4 times

6-9times

r

= who Own an RV or MOTOR HOME

Total Monthly Sit-Down Restaurant Users:  Avg. M
75 6%

10times or more
= MINNEAPOLIS-ST. PAUL
hly Sit-Down R t Meals:

90.3%

Drank Past 30-days. Adults 35 or older

Any Type of Beer
Liquor

Domestic Regular Beer
Domestic Light Beer
Wine

Imported Beer

Microbrew / Craft Beer

MINNEAPOLIS-ST. PAUL

1,240,344

880,586 31. d%

879,834 3La%

365
11.1
385374

® who Own an RV or MOTOR HOME

DMA

Scarborough R2 2025: Aug24-Jul25

- ¥

B MINNEAPOLIS-ST. PAUL

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

iins,

Plza chinese  Mesican  wings/  Coffes  maian ol casthoure: pace . k]
Burgers | Mouse |

Spasts Bar Coffee Bar llaker' e

Asian

= who Own an RV or MOTOR HOME B MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own an RV or MOTOR HOME 6.9%

MINNEAPOLIS-ST. PAUL 10.1%

281,957

Past 12 months Casmo Activities: Adults 35 or older

slot Machines

Stage Show / Concrt
12.9%
42.2%
1181094

Table Games (Craps, Poker, etc.)
Bar/ Nightclub 286,002
Upscale Restaurant
hs: Yes

Other Gamblin;

Sports Betting

Spa

Used Past 30-days: Adults 35 or older

Cigarettes

i /[ Cannabis

Casinos visited past 12

w who Own an RV or MOTOR HOME ® MINNEAPOLIS-ST. PAUL

Qual intab 81

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Items/services household currently has (HHLD): RV (motor home)

Vape

= who Own an RV or MOTOR HOME = MINNEAPOLIS-ST. PAUL



Past 30-days QSR Users: Adults 35 or older

18.0%

10times or more 16.7%

N
U m
stimes e
6-9times

= who Own an RV or MOTOR HOME WST. LOUIS

Total Monthly QSR Users: Avg. Monthly QSR Meals:
95.8% 87.1%

4.9% or 89,293 of ST. LOUIS DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 9.9% more likely to use QSRs past mo., 4.8% less
likely to use Sit-Down Restaurants past mo., 24.5% more likely to use Casinos past yr., 109.4% more likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

1time 16.3% -

2 times

18.5%

T
E—
s
F

3 times 12.5%

4 times

5 times

8.4%

6-9times

10times or more

= who Own an RV or MOTOR HOME

Total Monthly Sit-Down Restaurant Users: A
75.5%

m ST. LOUIS
own Restaurant Meals:

71.9%

Drank Past 30-days: Adults 35 or older

794,299 4:
847 1

Any Type of Beer
Liquor

Domestic Light Beer

643,580 35.2%
581,935 31.9%

Domestic Regular Beer

Wine

504,620 27.6%
8.9%

# who Own an RV or MOTOR HOME

Imported Beer

- ¥
¥

Microbrew / Craft Beer

| ST. LOUIS

ST. LOUIS DMA Scarborough R2 2025: Aug24-1ul25 Qual Intab

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

ii

Bagel/  upscale  seafood
ouse/  Donutf
Coffee gar  Bakery

meican

Pz Chinese  maban  wings/ Steakbouse Coffen
Burgers / "

‘sports Bar

=who Own an RV or MOTOR HOME mST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own an RV or MOTOR HOME _ 21.1%

ST. LOUIS 15.6%

285,556

Adults 35 or older

25.4%

-' Past 12 months Casino Activities:

slot Machines Earms

149,629 8.2%
14

r 11.8
4.6%
76,030 4.2%
r 3.8%
1.5%

Other Gambling Eﬁ'l%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

35.1%
Sports Betting

Spa
641,975

(Casinos visited past 12 months: Yas

1.3%

= who Own an RV or MOTOR HOME

m ST. LOUIS

65
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Items/services household currently has (HHLD): RV (motor home)

Used Past 30-days: Adults 35 or older

06 4

Vape

04

Cigarettes Marijuana / Cannabis

 who Own an RV or MOTOR HOME ST.LOUIS



30-days QSR Users: Adults 35 or older

Lime

2 times

Past

3 times

4 times

5 times

6-9times

10times or more

= who Own an RV or MOTOR HOME

Total Monthly QSR Users:
94.4%

W CINCINNATI

Avg. Monthly QSR Meals:
84.2%

3.5% or 47,698 of CINCINNATI DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 12.1% more likely to use QSRs past mo., 17.%

more likely to use Sit-Down Restaurants past mo., 30.% more likely to use Casinos past yr., 15.5% more likely
to smoke cigarettes.

88.2%

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

h
“
E— 7
F
.%

9.8%

= who Own an RV or MOTOR HOME
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

m CINCINNATI

75.4%

-

Drank Past 30-days: Adults 35 or older
Any Type of Beer

Liquor
Domestic Light Beer

Domestic Regular Beer

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

= who Own an RV or MOTOR HOME

Wine Sports Betting
Imported Beer - v Stage Show / Concert
Microbrew / Craft Beer m 22.2% i Other Gambling
Spa
® who Own an RV or MOTOR HOME ® CINCINNATI
CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 51

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

5.5

Plza  medan  Chinese Steakhosse Coffes  maian  wings/  Bagel/  Upscals  Seafosd
House eurgers/  Donut/
caffee Bar sports 8ar  Bakery
= who Own an RV or MOTOR HOME BCINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own an RV or MOTOR HOME 15.8%

CINCINNATI 13.6%

187,657

-' Past 12 months Casino Activities: Adults 35 or older

Slot Machines

a

139,685 10.1%

31.4%

97,260 7.1%

.7
4 38.5%
5.4%
1.9% 530,066
Eﬂ.d% H =
1.3% Casinos visited past 12 months: Yes

m CINCINNATI

Items/services household currently has (HHLD): RV (motor home)

Used Past 30-days: Adults 35 or older

h

0

Marijuana / Cannabis

Cigarettes Vape

® who Own an RV or MOTOR HOME = CINCINNATI



I 1time

%
2 times

3 times

4 times

5 times %

6-9times

“gm

10times or more 8.9%

= who Own an RV or MOTOR HOME

Total Monthly QSR Users:
85.6%

B WEST PALM BEACH-BOCA RATON

Avg. Monthly QSR Meals:
75.3%

e TE ¢ B

smoke cigarettes.

1.8% or 26,977 of WEST PALM BEACH-BOCA RATON DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 13.7% more likely to use QSRs past mo., 12.8%
more likely to use Sit-Down Restaurants past mo., 7.1% less likely to use Casinos past yr., 69.6% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

1time

14.7%

2 times

3 times 10.8%
4 times

5 times

6-9times

WIH

10times or more
# who Own an RV or MOTOR HOME

Total Monthly Sit-Down Restaurant Users:  Avg. M
84,6% 75.0%

= WEST PALM BEACH-BOCA RATON

hly Sit-Down R nt Meals:

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

i].iihjii-

upscale  saafood  Coffee  indian/

piza

Chinese  malan  Mexican Steakhouse vws;u
House

coffee Bar

haif
Other
Asian

Spnn.i nu

= who Own an RV or MOTOR HOME B WEST PALM BEACH-BOCA RATON

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own an RV or MOTOR HOME 17.9%

WEST PALM BEACH-BOCA RATON [V 13.5%

Drank Past 30-days: Adults 35 or older

38.7%
371,80! 25.2%

Liquor
Any Type of Beer

Wine

Domestic Regular Beer
Imported Beer
- '

Domestic Light Beer

r 21.3%
6.3%

= WEST PALM BEACH-BOCA RATON

Microbrew / Craft Beer

# who Own an RV or MOTOR HOME

WEST PALM BEACH-BOCA RATON  DMA  Scarborough R2 2025: Aug24-Jun25
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 35 or older
_

135,900

Slot Machines

Upscale Restaurant

Stage Show / Concert

Table Games (Craps, Poker, etc.) |
Bar / Nightclub

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 35 or older

i /[ Cannabis

Cigarettes Vape

(Casinos visited past 12
m WEST PALM BEACH-BOCA RATON

= who Own an RV or MOTOR HOME

Qualintab 53

Items/services household currently has (HHLD): RV (motor home)

= WEST PALM BEACH-BOCA RATON

wwho Own an RV or MOTOR HOME



“ﬁélnvestments wned: Adults 35 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

[ 4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 10.6% more likely to have a 401K, 39.4% more likely
to have an Auto Loan, 8.8% less likely to Invest/Trade Stocks Online, 10.1% more likely to pay with their Debit
Card.

85,314,887 45.4%
53,350,656

5 71%
15,785,398 X7 9

m who Own an RV or MOTOR HOME

mUSA

Checking  Debit or ATM
Account

Financial Services Has and/or Uses: Adults 35 or older

Auto Loan

Home
Mortgage

Mobile
Banking

Online Bill
Paying

Online
Banking

Credit Card

Savings
Account

card

Market
Account

Deposit(CDs)

® who Own an RV or MOTOR HOME B USA

11.7% 9

6.9% 7.9% g% 7%

5.7%

Certificates of Studentloan Personal Loan Refinanced

Home
Home Improvement

Mortgage Loan or Home

Equity Loan

Professional Services Used*: Adults 35 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

Divorce / Family Attorney

# who Own an RV or MOTOR HOME
Scarborough R2 2025: Sep24-Aug25

USA USA Projection

41,048,008 21.8%
40,194,923 21.0% [
25,760,378 13.7%
949, 12.3%
19,567 698 10.4%

15.3%

17,940,083 9.5%

5.5%
17%
6.5%
3.6%
.3%
1.0%

(*Past 12 Months)

WUSA
Qual Intab

732
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yﬁ'Past 3-Months Payment Methods Used: Adults 35 or older

Venmo Discover

Zelle

MasterCard  Debit Card CashApp  American

Apple Pay  Store Credit  Google Pay
Card Express

u who Own an RV or MOTOR HOME mUSA

USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Items/services household currently has (HHLD): RV (motor home)

Square Cash  Facebook  Samsung Pay

Messenger



Card.

Investments Owned: Adults 35 or older

mﬁﬁ ; ,
401K plan
IRA (Individual Retirement Account)

Stocks or Stock Options
20.0%
635,781 22.7%
0,113 13.3%
463,468 16.5%

Money Market Funds
17.8%

sonce R oo

Other (Crypto / NFTs / Metals, etc.) mi 019:.6%

Mutual Funds

5.4% or 151,765 of MINNEAPOLIS-ST. PAUL DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 9.4% more likely to have a 401K, 23.5% more likely
to have an Auto Loan, 42.5% less likely to Invest/Trade Stocks Online, 2.7% more likely to pay with their Debit

Financial Services Has and/or Uses: Adults 35 or older

11

8.7% 8.2% 0% 7.4%

17.5%)

— 5IELY 20.6%)

7.7% 7.0%

529 Plan / College Savings Plan &iﬁ* Checking Debitor ATM  Savings  CreditCard  Online  Online8ill  Mobile Home  Autoloan  Money Certificates of Studentloan  Home  Refinanced Personal Loan
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home
Second Home or Real Estate Property Es%u.m Account L:::'lg ;:E Mortgage
® who Own an RV or MOTOR HOME B MINNEAPOLIS-ST. PAUL ® who Own an RV or MOTOR HOME = MINNEAPOLIS-ST. PAUL
[y

Professional Services Used*: Adults 35 or older

Fin ial Pla
inancial Planner - gy 302%
Tax Preparation Service = .
770,634 27.5%
375,916 13.4%
7.1%
12.4%

15,00 0.0%
274,510 9.8%
6.7%

1.5%
3.7%

2.7%
13%

= who Own an RV or MOTOR HOME

MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Insurance Agent at a Local Office (not onfine)

Online Investing / Stock Trading

Accountant
Real Estate Agent
Estate Planning

(*Past 12 Months)
Divorce / Family Attorney

= MINNEAPOLIS-ST. PAUL

I

81

Past 3-Months Payment Methods Used: Adults 35 or older

Facebook
Messenger

Discover

Zelle

Store Credit
Card

American
Express

mMINNEAPOLIS-ST. PAUL

PayPal  MasterCard DebitCard  Venmo  Apple Pay GooglePay  CashApp  Square Cash

= who Own an RV or MOTOR HOME

Items/services household currently has (HHLD): RV (motor home)

0%
2.5% 2.4%

Casn Eotum
Samsung Pay



4.9%
Adult

have
Card.

or 89,293 of ST. LOUIS DMA Adults 35 or older Own an RV or MOTOR HOME.
s 35 or older who Own an RV or MOTOR HOME are .1% less likely to have a 401K, 3.7% more likely to

an Auto Loan, 28.5% more likely to Invest/Trade Stocks Online, 9.1% more likely to pay with their Debit

mﬁdlnvestments wned: Adults 35 or older
401K Pan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

.
.

Financial Services Has and/or Uses: Adults 35 or older

360,984
15.7%
Money Market Funds 1
g 10.5%
Other (Crypto / NFTs [ Metals, etc.) LB .99
Bends 2.7% g B2% 7.9% (g0 gox O gex
529 Plan / College Savings Plan a% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement

13.7% Account Mortgage Loan or Home

Second Home or Real Estate Property 7.4% Equity Loan

# who Own an RV or MOTOR HOME mST. LOUIS W who Own an RV or MOTOR HOME H ST. LOUIS
Professional Services Used*: Adults 35 or older 'm'Past 3-Months Payment Methods Used: Adults 35 or older
Financial Planner e 20.0% |
Insurance Agent at a Local Office (not online)
. . . 14.5%
S———  §
s [ Q) @
. - 16.7%
Real Estate Agent &”‘ % 10.9%
i = y 8.2% 6.4%
) i 13.6%) 4.0% 3.9%
Estate Planning h 3.9% R . |

American
Express

Square Cash  Facebook Samsung Pay
Messenger

Visa PayPal Debit Card  MasterCard Venmo Zelle Store Credit  ApplePay  CashApp  Google Pay  Discover
Card

Divorce / Family Attorney l19% (*Past12 Months)
1.3%
# who Own an RV or MOTOR HOME HST. LOUIS
ST. Louis DMA Scarborough R2 2025: Aug24-Jul25 Qual intab 65

¥ who Own an RV or MOTOR HOME W ST. LOUIS

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Items/services household currently has (HHLD): RV (motor home)




3.5% or 47,698 of CINCINNATI DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are .3% less likely to have a 401K, .2% more likely to

have an Auto Loan, 34.6% more likely to Invest/Trade Stocks Online, 3.5% more likely to pay with their Debit
Card.

Investments Owned Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

SEin

IRA (Individual Retirement Account)

- o
Money Market Funds M
529 Plan / College Savings Plan ﬁ;‘g%

Other (Crypto / NFTs / Metals, etc.) 7':;%

Mutual Funds

™ B " o e

" 55 L e i e . o wom e
Bonds j% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Studentioan  Home Refinanced
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home
12.2% Account Loanor Home Mortgage
Second Home or Real Estate Property w Equity loan
® who Own an RV or MOTOR HOME u CINCINNATI #® who Own an RV or MOTOR HOME H CINCINNATI

Professional Services Used*' Adults 35 or older TPy Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service
Financial Planner
Insurance Agent at a Local Office (not online) 158 5%
Online Investing / Stock Trading m‘*mm&
Accountant E“% 75% . .
Estate Planning E Z;;%
Real Estate Agent riﬂg%”‘

11.2%

7.1%

PayPal MasterCard  Debit Card Venmo Zelle Store Credit  American  CashApp  Google Pay  Apple Pay Discover  Square Cash  Facebook  Samsung Pay

N ; q (*Past 12 Months)
Divorce / Family Attorney iu ‘:‘m card Express Messenger
¥ who Own an RV or MOTOR HOME H CINCINNATI % who Own an RV or MOTOR HOME W CINCINNATI

CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 51
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Items/services household currently has (HHLD): RV (motor home)



1.8% or 26,977 of WEST PALM BEACH-BOCA RATON DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 4.4% more likely to have a 401K, 80.9% more likely

to have an Auto Loan, 65.9% less likely to Invest/Trade Stocks Online, 6.7% more likely to pay with their Debit
Card.

“ﬁdlnvestments Owned: Adults 35 or older
401K plan
2
17.3%
219,098 14.7%
156,777 10.6%

5.4%

IRA (Individual Retirement Account)

Stocks or Stock Options

6.2%

Mutual Funds
Money Market Funds
Other (Crypto / NFTs [ Metals, etc.)

Bonds

i

Financial Services Has and/or Uses: Adults 35 or older

22.7%
15.1% ! 5%
) | B 2

7% gy 32%

10.4% 0.7%
i e Lo o 7 sz i I s N
Second Home or Real Estate Property m% : Checking  Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan  Home  Studentican Refinanced
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home
; 16.5% Account Loan or Home Mortgage
529 Plan / College Savings Plan 5.5% Ecquity Loan
# who Own an RV or MOTOR HOME W WEST PALM BEACH-BOCA RATON ® who Own an RV or MOTOR HOME ® WEST PALM BEACH-BOCA RATON
Professional Services Used*: Adults 35 or older 'm'Past 3-Months Payment Methods Used: Adults 35 or older
Accountant
Online Investing / Stock Trading Lhn?
Insurance Agent at a Local Office (not online) -
115,003
Estate Planning 11.5%

Real Estate Agent

(*Past 12 Menths)

Divorce / Family Attorney

#who Own an RV or MOTOR HOME W WEST PALM BEACH-BOCA RATON

6.6% s5.19%

9.9%

CashApp  GooglePay  Discover  Square Cash Facebook Samsung Pay
Messenger

American
Express

# whe Own an RV or MOTOR HOME

Venmo

VisA MasterCard PayPal Debit Card

Zelle

Apple Pay  Store Credit
Card

W WEST PALM BEACH-BOCA RATON

WEST PALM BEACH-BOCA RATON DMA  Scarborough R2 2025: Aug24-Jun25 Qualintab 53
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Items/services household currently has (HHLD): RV (motor home)




Adults 35 or older who Own an RV or MOTOR HOME spend an average of 3 days, 10 hours, 39 minutes and 48 seconds
each week with All Forms of Media.
86.1% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 7 hours and 37 minutes each week listening to All Local
AM/FM Radio, representing 7.9% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

71:01:30
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usoge 47.0%
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 3 days, 6 hours, 48 minutes and 52 seconds
each week with All Forms of Media.

86.6% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 9 hours and 14 minutes each week listening to All Local
AM/FM Radio, representing 10.2% of totaltime spent with all forms of Media.

ECR 98.1%
Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

72:42:15
Concurrent

U o ous ik or MOTOR MINNEAPOLIS-ST. PAUL
HOME
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 3 days, 6 hours, 26 minutes and 23 seconds
each week with All Forms of Media.

89.9% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 5 hours and 57 minutes each week listening to All Local
AM/FM Radio, representing 6.8% of total time spent with all forms of Media.
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 3 days, 16 hours, 5 minutes and 21 seconds
each week with All Forms of Media.

79.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 9 hours and 22 minutes each week listening to All Local
AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 4 days, 5 hours, 3 minutes and 13 seconds
each week with All Forms of Media.

98.% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 8 hours and 26 minutes each week listening to All Local
AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 2 days, 16 hours, 43 minutes and 39 seconds
each week with All Forms of Ad-Supported Media.

81.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 6 hours and 50 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported Media.

BEo

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

CONCUre
Usage 48.7%
UsA

who Own an RV or

MOTOR HOME
% of Total

Weekly H:M: L~

= who Own an RV or MOTOR HOME H USA
rori . — Share of Everything
UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 732 USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507 H bbc k
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e 19 o H U I for Anything _

BROADCASTING

Items/services household currently has (HHLD): RV (motor home)



Adults 35 or older who Own an RV or MOTOR HOME spend an average of 2 days, 15 hours, 42 minutes and 51 seconds
each week with All Forms of Ad-Supported Media.

81.6% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 8 hours and 40 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 2 days, 9 hours, 36 minutes and 54 seconds
each week with All Forms of Ad-Supported Media.

85.5% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 5 hours and 12 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 7.7% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 2 days, 23 hours, 9 minutes and 40 seconds
each week with All Forms of Ad-Supported Media.

75.3% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 8 hours and 20 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Media.
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| Adults 35 or older who Own an RV or MOTOR HOME spend an average of 3 days, 5 hours, 31 minutes and 36 seconds
each week with All Forms of Ad-Supported Media.

94.3% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 7 hours and 47 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-
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58.6 minutes/day.

Adults 35 or older who Own an RV or MOTOR HOME spend an average of 9 hours and 14 minutes
each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 8.6% of Time with Ad-Supported Media.)
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minutes/

day.

Adults 35 or older who Own an RV or MOTOR HOME spend an average of 9 hours and 6 minutes each
day with All Forms of Ad-Supported Media. 81.6% listen to Local AM/FM Radio for an avg. of 74.4

(Local Radio delivers 11.1% of Time with Ad-Supported Media.)
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' Adults 35 or older who Own an RV or MOTOR HOME spend an average of 8 hours and 13 minutes
each day with All Forms of Ad-Supported Media. 85.5% listen to Local AM/FM Radio for an avg. of

44.7 minutes/day.

(Local Radio delivers 7.7% of Time with Ad-Supported Media.)
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71.6 minutes/day.

Adults 35 or older who Own an RV or MOTOR HOME spend an average of 10 hours and 9 minutes
each day with All Forms of Ad-Supported Media. 75.3% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 8.8% of Time with Ad-Supported Media.)
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 11 hours and 4 minutes
each day with All Forms of Ad-Supported Media. 94.3% listen to Local AM/FM Radio for an avg. of
66.8 minutes/day.

(Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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6,327,952 or 81.8% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 58.6 minutes every day representing 40.3% of all time spent
daily with Ad-Supported Audio.
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76,377 or 85.5% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 44.7 minutes every day representing 36.3% of all time spent
daily with Ad-Supported Audio.
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- 35,925 or 75.3% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 71.6 minutes every day representing 40.4% of all time spent
daily with Ad-Supported Audio.
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25,427 or 94.3% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 66.8 minutes every day representing 47.6% of all time spent
daily with Ad-Supported Audio.
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6,327,952 or 81.8% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 58.6 minutes every day representing 40.3% of all time spent
| daily with Ad-Supported Audio.
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123,915 or 81.6% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported

Local AM/FM Radio for an average of 74.4 minutes every day representing 46.5% of all time spent
daily with Ad-Supported Audio.
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76,377 or 85.5% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 44.7 minutes every day representing 36.3% of all time spent
daily with Ad-Supported Audio.
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35,925 or 75.3% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported

Local AM/FM Radio for an average of 71.6 minutes every day representing 40.4% of all time spent
daily with Ad-Supported Audio.
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daily with Ad-Supported Audio.

- 25,427 or 94.3% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 66.8 minutes every day representing 47.6% of all time spent
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Contemporary

Hit Radio.

6,327,952 or 81.8% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Adult Contemporary, Classic Hits, and Pop
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123,915 or 81.6% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Classic Rock, Hot AC, and
News/Talk/Information.
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76,377 or 85.5% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Rock, Alternative, Adult Contemporary, New Country, and
Classic Hits.
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35,925 or 75.3% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Album Oriented Rock, Classic Hits,
and Active Rock.
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5,834,726 or 75.4% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported
Local TV Stations for an average of 122.3 minutes every day representing 32.7% of all time spent
daily with Ad-Supported Video.
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135,488 or 89.3% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 129.5 minutes every day representing 33.% of all time spent daily with
Ad-Supported Video.
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63,370 or 71.% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 95.3 minutes every day representing 32.1% of all time spent daily with
Ad-Supported Video.
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5,834,726 or 75.4% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported
Local TV Stations for an average of 122.3 minutes every day representing 32.7% of all time spent
daily with Ad-Supported Video.
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135,488 or 89.3% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 129.5 minutes every day representing 33.% of all time spent daily with
Ad-Supported Video.
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63,370 or 71.% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local

TV Stations for an average of 95.3 minutes every day representing 32.1% of all time spent daily with
Ad-Supported Video.
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41,741 or 87.5% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local

TV Stations for an average of 145. minutes every day representing 34.1% of all time spent daily with
Ad-Supported Video.
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19,382 or 71.8% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 146.4 minutes every day representing 29.2% of all time spent daily
with Ad-Supported Video.
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Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Comedies,
Dramas, Sports, and Movies.
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Local TVStatmn Programs (Persons & % Reach): Adults 35 or older
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' 135,488 or 89.3% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Game Shows,
Comedies, Dramas, and Sports.
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63,370 or 71.% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Morning, Game Shows, Local News - Evening,
Sports, Movies, and Comedies.
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' 41,741 or 87.5% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Game Shows, Local News - Morning,
Reality - Adventure, Food/Cooking Shows, and Comedies.
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' 19,382 or 71.8% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local News - Morning, Game
Shows, Court Shows, and Sports.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local News -
Morning
54.3

Comedies
34.0

Sports
45.3

Local News -
Evening
1 40.8

Court Shows
27.2

Movies

340

Mystery/S
uspense/C
rime

27.2

National

/Networ

k News
20.4

Local
News -

Late
27.2

Food
/Coo
king
Sho
WS...

Docu
men
tarie
s
136

Comedies

Sports
2 pL W

315

Dramas
39.8

Local News -
Late

Local News - 18.9

Evening

299 Documen

Nation | tarjes...
T
Food/Coo
king...

Movies
245

= who Own an RV or MOTOR HOME

® WEST PALM BEACH-BOCA RATON

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 35 or older

{averoge Week]
Local News -

Evening
Comedies

Local News - Morning
Sports

Movies

Dramas

Game Shows
National/Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Court Shows

Late Night Talk

= whe Own an RV or MOTOR HOME
WEST PALM BEACH-BOCA RATON  DMA

Tomal Persons:

T —— 7
T ——— 578
o | .
T —
PR —

m-m.
P —
(223 508 120

% Time Spent:

12.4%)

BG%

& [T
ae:.

[

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

5 or older
1:59 1

3, 7%
who Own an RV or MOTOR WEST PALM amu-nm
HOME

RATON 5 4%

= WEST PALM BEACH-BOCA RATON

Scarborough R2 2025: Aug24-Jun25  Qual Intab 53

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[Aversge ooy)

Ad-Supported Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 35 or older

Dramas
57.2

Local News -
Morning
54.3

Movies
35.7

Sports
45.3

Comedies
32.2

Local News -
Evening
42.9

Mystery/Sus
pense/Crime
28.6

Game Shows

Court
Shows
27.2

34.0

Local
News -
Late
27.2

Late Night
Talk...

Food/Coo..

Movies
26.1

Local News -
Evening
319

Dramas
425

Local

Comedies
233

Late Night
Talk...

Nationa
Local News -
Morning
393

Mystery/Sus
pense/Crime
214

Sports

315 Food/Coo...

= who Own an RV or MOTOR HOME

Items/services household currently has (HHLD): RV (motor home)

® WEST PALM BEACH-BOCA RATON
* Share of Everything

o for Anything G



6,597,077 or 85.3% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 26.% of all time spent daily with Ad-
Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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145,238 or 95.7% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported Social
Media for an average of 105.7 minutes every day representing 21.3% of all time spent daily with Ad-
Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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71,335 or 79.9% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported Social
Media for an average of 159.4 minutes every day representing 31.9% of all time spent daily with Ad-
Supported Digital Media.
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44,124 or 92.5% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported Social
Media for an average of 101.5 minutes every day representing 19.7% of all time spent daily with Ad-
Supported Digital Media.
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21,766 or 80.7% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported Social
Media for an average of 182.4 minutes every day representing 27.3% of all time spent daily with Ad-
Supported Digital Media.
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6,369,730 or 82.4% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 55.2 minutes every day representing 39.% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Sociql Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Supported

Social Media.

52,438 or 34.6% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported YouTube
Video for an average of 38.9 minutes every day representing 34.3% of all time spent daily with Ad-
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71,335 or 79.9% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 68.9 minutes every day representing 43.7% of all time spent daily with
Ad-Supported Social Media.
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Supported Social Media.

| 13,313 or 27.9% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported YouTube
Video for an average of 34.2 minutes every day representing 33.5% of all time spent daily with Ad-
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Ad-Supported Social Media.

21,766 or 80.7% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 66. minutes every day representing 35.9% of all time spent daily with
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6,369,730 or 82.4% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 55.2 minutes every day representing 39.% of all time spent daily with
Ad-Supported Social Media.
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52,438 or 34.6% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported YouTube

Video for an average of 38.9 minutes every day representing 34.3% of all time spent daily with Ad-
Supported Social Media.

85.3%
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71,335 or 79.9% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 68.9 minutes every day representing 43.7% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 79.9% Social Media: Adults 35 or older
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. 13,313 or 27.9% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported YouTube
Video for an average of 34.2 minutes every day representing 33.5% of all time spent daily with Ad-
Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.7% Social Media: Adults 35 or older
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‘7 21,766 or 80.7% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 66. minutes every day representing 35.9% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 80.7% Social Media: Adults 35 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 606,666;
Social Media: 457,337; Local Radio: 411,152; Non-Prem. Cable: 254,600; Local TV: 233,218
reaching Adults 35 or older who Own an RV or MOTOR HOME.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 9,533; Local Radio: 8,026; Local TV: 4,857, Non-Prem. Cable: 3,302 reaching
Adults 35 or older who Own an RV or MOTOR HOME.

All Other Digital Media: 10,802;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 4,985; Social Media: 4,430; Non-Prem. Cable: 2,708; Local TV: 2,076 reaching
Adults 35 or older who Own an RV or MOTOR HOME.

All Other Digital Media: 5,740; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 2,823; Local Radio: 2,304; Non-Prem. Cable: 1,867; Local TV: 1,639 reaching
Adults 35 or older who Own an RV or MOTOR HOME.

All Other Digital Media: 3,607,
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,702; Local
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or older who Own an RV or MOTOR HOME.
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7,427,680 or 96.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 64.7
minutes per day driving, seeing Billboards and Signs. 71.6% Listen to Local Radio Stations Out-of-

an average of 38.8 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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151,765 or 100.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 57.4
minutes per day driving, seeing Billboards and Signs. 71.4% Listen to Local Radio Stations Out-of-
Home for an average of 49.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Podcasts

Drug Stores

SiriusXM

Spotify

Restaurants & Bars

Movie Theaters

Retail Stores

Total Persons:

006 .06

m-m.
(oo 12250 ]
e ] ose
Hm

MI’%
R T

= who Own an RV or MOTOR HOME

71.6%

6.8%

il _
usage %

98.1%

= MINNEAPOLIS-ST. PAUL

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Walking
in Towns,
Cities,
Downto
wn Areas
16.5

Shopping Malls
408

Billboards & Signs (Weekly
Drivers)
57.4
Restaurants | SiriusX
& Bars
121

Grocery
Stores
151

Retail | Pod

Movie Store
Theaters

125

AM/FM Radio
52.4

Billboards & Signs (Weekly Drivers)
58.5

AM/FM Radio
48.8

Walking in
Towns, Cities,
Downtown Areas
185

Shopping Malls
17.0

Grocery
Stores
9.0

Movie
Theaters
149

SiriusXM
9.8

Retail
Stor...
Restaurants
& Bars Podcasts
14.6 6.3

m who Own an RV or MOTOR HOME

m MINNEAPOLIS-ST. PAUL

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 35 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Drug Stores.

Podcasts

Restaurants & Bars

Movie Theaters

Retail Stores

SiriusXm

Health Clubs/Gyms.

MINNEAPOLIS-ST. PAUL

Total Persons

_Hi_

(22 ] i
(70535 115 e

M“"
(o201 1 103

mwho Own an RV or MOTOR HOME
Scarborough R2 2025: Aug24-Jul25

DMA

Concurrent
usage %:

3 ERE

who Own an RV or MOTOR MINNEAPOUS-ST. PAUL 3

HOME

u MINNEAPOLIS-ST. PAUL

Qual Intab 81

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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78,681 or 88.1% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 118.2
minutes per day driving, seeing Billboards and Signs. 74.8% Listen to Local Radio Stations Out-of-
Home for an average of 29.5 minutes/day.
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 35 or older

(average week)
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45,767 or 96.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 65.9
minutes per day driving, seeing Billboards and Signs. 65.9% Listen to Local Radio Stations Out-of-
Home for an average of 47.3 minutes/day.
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26,977 or 100.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 65.6
minutes per day driving, seeing Billboards and Signs. 82.4% Listen to Local Radio Stations Out-of-
Home for an average of 44.2 minutes/day.
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7,427,680 or 96.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 64.7
minutes per day driving, seeing Billboards and Signs representing 45.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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151,765 or 100.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 57.4

minutes per day driving, seeing Billboards and Signs representing 38.3% of all Time Spent with Ad-
Supported Out-of-Home Media.
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78,681 or 88.1% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 118.2
minutes per day driving, seeing Billboards and Signs representing 60.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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45,767 or 96.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 65.9 minutes

per day driving, seeing Billboards and Signs representing 43.1% of all Time Spent with Ad-Supported Out-
of-Home Media.
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26,977 or 100.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 65.6 minutes

per day driving, seeing Billboards and Signs representing 42.4% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 35 or older
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18.5% - =
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older

Us 10

1-35E north of I-94
MN 47 (University Avenue)
1-494 east of 1-35W
1-94 west of I-35W
MN 65 (Central Avenue)
1-35W north of 1-94
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MN 55
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US 169 north of 1-394
MN 7
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1-694 east of |-35W
MN 77 (Cedar Avenue)
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Top-26 Residential Zip Codes: Adults 35 or older
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55032
55956
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55123
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Top-26 Employment Zip Codes: Adults 35 or older
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56466
55303
55101
55436
55402
56301
55107
55423
55318
56307
55113
55442
55322
56474
55414
55371
56283
55330

0.96%

151,765 or 100.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 57.4
minutes per day driving an average of 33.4 miles each day and are 56.2% more likely to use MN 47
(University Avenue) than the Metro average.

4.65%

4.23%

* Share of Everything
for Anything _




370 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older Top-26 Residential Zip Codes: Adults 35 or older Top-26 Employment Zip Codes: Adults 35 or older

78,681 or 88.1% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 118.2
minutes per day driving an average of 68.8 miles each day and are 84.% more likely to use Highway
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older

I-275

I-75

Route 32
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45,767 or 96.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 65.9
minutes per day driving an average of 38.4 miles each day and are 226.3% more likely to use State
Road 50 (Clermont County) than the Metro average.

Top-26 Employment Zip Codes: Adults 35 or older
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26,977 or 100.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 65.6
minutes per day driving an average of 38.2 miles each day and are 74.% more likely to use State
Road 70 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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1,992,316 or 25.8% of Adults 35 or older who Own an RV or MOTOR HOME read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 34.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 35 or older Avg Day All Print Media (9’ Time Spent & Avg Minutes/day Spent): Adults 35 or older
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56,397 or 37.2% of Adults 35 or older who Own an RV or MOTOR HOME read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11. minutes every day representing 45.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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21,813 or 24.4% of Adults 35 or older who Own an RV or MOTOR HOME read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 30.3% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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time spent daily with All forms of Print Media.

11,974 or 25.1% of Adults 35 or older who Own an RV or MOTOR HOME read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 12.9 minutes every day representing 35.2% of all
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6,194 or 23.% of Adults 35 or older who Own an RV or MOTOR HOME read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 10.7 minutes every day representing 37.8% of all time spent daily
with All forms of Print Media.
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"Advertising Actions"

P35+ who Own an RVor MOTORHOME (Shopped/Visited/Bought past 3mos Due to Ads
on %)

Websites 66,626,630

Social Media goesien

Direct Mail Se 344 048

Broadcast, Cable, & Sat TV

29,705,867 15.6%

Video Streaming Services 27,220,464 T

Local AM/FM Radio gretrymmn 5%
Newspapers
Podcasty
Billboards UsA
Audio Streaming Services

m P35+ who Own an RV or MOTOR HOME (Shopped/Visited/Bought past 3mos Due to Ads on %) m P35+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 732 * Share of Everything
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Websites

Social Media
Direct Mail
Broadcast, Cable, & Sat TV

Local Broadcast TV

"Advertising Actions"

P35+ who Own an RV or MOTORHOME (Shopped/Visited/Bought past 3mos Due to Ads
on %)

448,433 16.0%

Local AM/FM Radio

e —————————————

;

Podcasts
Video Streaming Services
Cable TV Networks

Audio Streaming Services

362,462 12.9%

E —— MINNEAPOLIS ST PAUL
357,855 12.8%

Newspapers
Billboards 264,806 9.5%
® P35+ who Own an RV or MOTOR HOME (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST.PAUL DMA Scarborough R22025:Aug24-Jul25 Qualintab: 81 * Share of Everything
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Social Media

Direct Mail
Websites

Broadcast, Cable, & Sat TV

"Advertising Actions”

P35+ who Own an RVor MOTORHOME (Shopped/Visited/Bought past 3mos Due to Ads
on %)

602,952 33.0%
471,189 25.8%

563,919 30.9%

416,757 22.8%

Local AM/FM Radio
Cable TV Networks
Newspapers
Local Broadeast 1Y
Audio Streaming Services 135,006 s
: .6 ST. LOUIS
Podcasts g 9.5% -
Billboards  ypprs 7.8%
m P35+ who Own an RV or MOTOR HOME (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"”

P35+ who Own an RV or MOTORHOME (Shopped/Visited/Bought past 3mos Due to Ads
on %)

Social Media

459,081

Websites
Broadcast, Cable, &SatT
Lucal Broadesst TV
Direct Mail 449,203 ; 32.6%
Podcasts : ' AM,

130,606

Video Streaming Services

173,637

Newspapers

180,236

Audio Streaming Services 1050

CINCINNATI

Local AM/FM Radio
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m P35+ who Own an RV or MOTOR HOME (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Cable TV Networks

Broadcast, Cable, & Sat TV
Local Broadcast TV

Social Media

"Advertising Actions'’

P35+ who Own an RV or MOTOR HOME (Shopped/Visited/Bought past 3mos Due to
Ads on %)

388,827

296,903 20.0%

538,695 36.3%

Websites  p=igrn 028
Direct Mail griagm
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Sodicasts
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